Hasil Similarity "The Influence of Customers Communication Behaviour in The Implementation of 21Cineplex Viral Marketing using the Social Networking Site Facebook" by Meyliana, Meyliana




Submission date: 12-Sep-2019 11:32AM (UTC+0700)
Submission ID: 1102519417
































Submitted to South Bank University
Student Paper




Jason Y.C. Ho, Melanie Dempsey. "Viral
marketing: Motivations to forward online
content", Journal of Business Research, 2010
Publication











Exclude matches < 1%
Student Paper
www.cse.dmu.ac.uk
Internet Source
www.neliti.com
Internet Source
